Influences Affecting Choice of Textile Products

Moral and Cultural Issues
· Being an individual, no need for label tag

· Importance of garment design for impact, not logo

· Over ‘flooding’ the market, fakes bringing it to an end

· ‘Fashion fad’ i.e. names on T-shirts

· Fakes making a point

· Cheap designing from ‘stolen ideas’

· Proven reliability/established logo

· Fair-trade/ECO labelling

· Animal care – not using fur
· Cultural versus fashion

Impact of buying textile goods overseas

· Morals – unfair pay/child labour/sweat shops/cheaper wages
· Increased jobs in developing countries
· Improvements on standard of living in poorer countries
· Reduction of jobs in this country/less work
· Skills lost in this country
· Links developed with other countries
· Additional costs re shipping/transport
· Faulty goods – time/cost to send back/selling at reduced price
· Quality – less control 
· Language barrier/communication difficulties
· Time difference
· Late delivery/lost
· Additional pollution due to extra transport
Logo influencing customer

· Brand names imply quality/liked brand before

· Will expect to pay a higher price for the product

· May reject brand

· Like to be seen in fashionable make

· Like logo design

· Consumers subjected to peer pressure – must have ‘trendy’ make

· Consumers like others to know they wear a ‘trendy’ brand

· Status symbol – may choose/reject because of brand

· Refusal to buy a brand – third world exploitation

· Adds detail – makes appealing

