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· Invest in good quality, timeless clothing. Look at each purchase as a long-term investment rather than a disposable, one-season item. 

· Campaign groups such as No Sweat (www.nosweat.org.uk) suggest that consumers develop a checklist of questions to ask clothing retailers before making a purchase. Questions could include: 

"How does your company guarantee that your clothes are produced under humane conditions?"; "Do you have a list of all the factories that make your products around the world? Does it include the wages and working conditions in each factory, and if so, can I see it?"; "Do you have a code of conduct that protects human rights and forbids child labour and unsafe conditions in all the factories that make the clothes you sell? Can I see a copy?"; "Is there an independent monitoring agency to ensure everybody lives up to the code?"; "What do you do when you discover violations?" 

· A number of the clothing manufacturers that have faced accusations in the past of using subcontractors relying on sweatshop labour have now, following a consumer backlash, signed up for auditing by organisations such as the Fair Labor Association (www.fairlabor.org). However, some campaign groups believe this does not go far enough and that, in some cases, it allows firms to deflect criticism by stating that they have tackled the problem. Therefore, it is important for consumers to keep asking what measures a firm is taking to eradicate such practices. Most clothing manufacturers now have sections on their websites with details of their worker and environmental policies, as well as customer feedback facilities. 

· "Ethical" means different things to different people. Make sure you understand what a firm means when it says its clothes are ethical. For more information, visit www.ethicalthreads.co.uk, tel 020-8682 4224). This is a brand of merchandise "sourced from workplaces that meet international conventions on workers' rights, and which are verified by free trade unions" and is owned by the Battersea and Wandsworth TUC and the London region of the GMB union. It produces T-shirts for musicians such as Asian Dub Foundation, Billy Bragg, Elbow and Leftfield, and is the UK partner of the Musicians Against Sweatshops campaign (www.nosweatshop.org), an international non-profit organisation that enlists bands to commit to sourcing their merchandise from union shops or worker-owned cooperatives. 

· Get your fashion news not just from glossy magazines, but also from organisations such as Labour Behind the Label, No Sweat, Sweatshop Watch (www.sweatshopwatch.org) and the Clean Clothing campaign (www.cleanclothes.org 

· For a full list of mail-order companies and shops in the UK selling certified organic clothes and household textiles contact the Soil Association (www.soilassociation.org/textiles tel 0117-929 0661). 

· If you agree that hemp should be revived as a material for making clothes - its production typically relies on far fewer agrochemicals than cotton - then support retailers such as the Hemp Store (www.thehempstore.co.uk, tel 01223 309993) and INBI Hemp (www.inbi-hemp.co.uk, tel 0870-333 1858). 

· Ask yourself whether the fur of an animal should ever be used in fashion products. For more information about why animal welfare groups such as Peta believe the answer is no, visit www.furisdead.com. To find out why the fur industry believes yes, visit the International Fur Trade Federation's website at www.iftf.com 

· Organise a clothes-swapping party (no, not that kind of party). Invite some friends round and tell them to bring all their unwanted clothes. Sort them into piles according to the type of garment, then invite everyone to move - in an orderly manner - between the piles looking for anything they may want. Give any clothes left over to a local charity shop. 

· Ethical Consumer magazine (www.ethicalconsumer.org, tel 0161-226 2929) rates companies across a wide range of ethical criteria, including environmental record, attitudes towards workers' rights, investment in GM technology and political lobbying. When clothing was last covered in the magazine, best buys included Greenfibres (www.bishopstontrading.co.uk), Chandi Chowk (www.chandnichowk.co.uk), Natural Collection (www.ptree.co.uk). Best buys for shoes included Ethical Wares (www.ethicalwares.com), Freerangers (www.freerangers.co.uk), Green Shoes (www.greenshoes.co.uk), Veganline (www.veganline.com).

